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ichael Bolahood is pumped about the new electronic 
tool in the Greenwin Property Management toolbox. “The 
results were absolutely incredible,” raves Bolahood, Chief 
Executive Officer at the company. “It was very unique and 
attracted a great deal of positive feedback,” he adds.

“It started out as an electronic brochure, but it morphed 
into something much more valuable to us,” continues Sheryl 
Erenberg, as she describes the website that Greenwin Property 
Management built for the property it manages at 88 Erskine 
Ave. “The number of times it was viewed surprised even us,” 
she says, adding that the hours at which people visit the site 
surprised them too.

Erenberg, Greenwin’s marketing consultant who oversaw 
the project, says that the website, www.88erskine.com, 
was initially intended to provide information in a format 
targeted to tenant prospects in the 20-35 age group. But 
the scope of the website quickly grew and opened up 
new communication channels with current residents and 
became a good sales tool. “We realized that electronic was 
the preferred method of communication,” she says.  

After-Hours Rental Office
Aside from generating interest with prospective tenants, the 
website now allows pre-sold prospects to rent units. “We 
were very surprised at how many people rented apartments 
sight unseen,” says Erenberg, who suspects that viewers feel 
comfortable making such a decision because of the video 
testimonials and detailed building information on the site.

Greenwin staff now use the website as a tool to close sales 
with prospects who have a high level of interest. Erenberg says 
that staff encourage these undecided prospects to go home 
and think about things—and then go online later to reserve the 
unit using a credit card. The advantage for prospects is that 
there is no need to wait until the sales office opens the next 
day, by which time someone might have “scooped” the unit. 

Tenants Like it Too
Bolahood says that adding tenant video testimonials to the 
website was a great decision. The building management held a 
contest encouraging residents to submit a video in which they 
explain what they like about living at 88 Erskine Ave. Videos were 
judged and the top three were placed on the website. Erenberg 
says the videos proved to be more than a fun contest: they gave 
a huge boost to website traffic, upwards of 25 per cent.

Erenberg says that tenant use of the website now extends 
beyond viewing videos. A resident-only photo album contains 
pictures of building events such as barbeques and wine 
tastings, material that she feels is not appropriate for general 
public viewing.

The residents-only section of the site also allows tenants to 
place work orders, book the media room, or arrange to borrow 
a folding bed for guests. “At some point the electronic work 
orders surpassed the written ones,” notes Erenberg, explaining 
that the system is very convenient for tenants—and gives the 
company a better tracking mechanism for maintenance issues 
than paper-based forms.
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R. F. Porter General Contracting
congratulates Greenwin Property Management on it’s 60th Anniversary.

R.F. Porter General Contracting as a strategic supplier to the 
Apartment Management Industry provides Greenwin Property Management 
with a full line of interior renovation and operational maintenance.
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Because such work orders go directly to the superintendent’s 
Blackberry, the response can be very rapid—something that 
residents appreciate. Staff like it too, as it saves trips to and 
from the office. “It’s a good time-management tool for the 
staff,” says Erenberg.

Looking Ahead
Erenberg says that while most large property management 
companies have websites, the 88 Erskine Ave. website is still 

unusual. “For a building to have a building-specific website is 
less common—but I believe essential,” she says.

While 88 Erskine is an upscale building, Erenberg feels that 
websites are beneficial for other sorts of properties. Another 
Greenwin-managed website is the 1240 and 1244 Donald 
Street site (www.donaldapartments.com), a more moderately 
priced community in Ottawa. This website has information for 
prospective tenants, along with information on the recreational 
and social programming that Greenwin supports in conjunction 
with a local agency.

The success of the 88 Erskine website has not gone 
unnoticed. The Federation of Rental-Housing Providers of 
Ontario (FRPO) selected Greenwin Property Management 
as their Annual Industry award recipient for the website. 
When asked what merits the award, Erenberg says that an 
effective site must be easy to use—which means minimizing 
the number of clicks required to get to key information such 
as floor plans. Equally important, she says, is to help viewers 
take the next step. “There’s a very strong call to action on 
every single page,” she says.

Have there been challenges in the project? Erenberg laughs 
as she says that the challenge is to give prospective tenants 
enough information so that they will come to the building and 
sales staff can close the sale. With too much information, they 
might not have a reason to come to the building.  

“  For a building to have a 
building-specific   
website is less 
common–but I 
believe essential”

Sheryl Erenberg




